Evaluating Websites

Authority:
e Who wrote or produced the website? Are they experts in this
subject?

e What kind of education or experience do they have?
o |s the website one of a well known individual, reputable
institution, organization or company?

Example: Wikipedia is edited by anonymous non-experts.

Objectivity:
e Does the author state the goals for this website?
¢ Does the website appear geared toward one side of an issue or
in favor of a particular person, product, or idea?
e Are other products, people, or ideas written about in a negative
or positive way?

Example: an article on the health benefits of fast food written by a fast
food company is biased, not objective. This is not good research.

Quality:

Is the information current?

Is your topic one that requires current information?

Has the author used good grammar?

Are there spelling or typographical errors?

Are the graphics (images, tables, charts, diagrams) appropriate
and clearly presented?

¢ |[s the information complete and accurate?

While it is not the only thing to look for, a well designed website shows
someone put some effort into making the site easy to use.

Relevance:
¢ Is the website appropriate for your research topic?
e Does the information address your research question or meet
the requirements of your assignment?

Example: If you are writing about lethal injection as a form of execution
you don’t want information on the electric chair.



